
 

 

DIGITAL MARKETING SPECIALIST 
ROLE DESCRIPTION 
 
Toronto Global is an arms-length organization representing municipalities in the Toronto Region.  Our 
team of experienced business advisors actively seeks global companies interested in expanding 
operations to the Toronto Region and provides a comprehensive, customized service that allows for a 
smooth transition into the market. Toronto Global is dedicated to understanding our clients’ business 
needs and delivering tailored, innovative solutions that will set the stage for their success in the Toronto 
Region. 

 
PURPOSE OF THE ROLE 
 
Reporting to the Director, Marketing & Communications, the role of the Digital Marketing Specialist is to 
establish and grow an engaged online community, develop brand-awareness for the organization, and 
promote the business value proposition for the Toronto Region using digital channels.  The incumbent will 
form an integral part of the Toronto Global Marketing & Communications team, and will also work closely 
with the Research & Insights as well as the Lead Generation & Client Services teams to generate relevant 
and engaging content and assist in developing prospecting channels to source Foreign Direct Investment 
(FDI) opportunities for the Toronto Region. 
 

POSITION SUMMARY 
 
The Digital Marketing Specialist is responsible for all digital communications activities such as managing 
the Toronto Global website, blog, e-mail marketing campaigns and social media accounts, and will be the 
point person for assisting with the development of a digital marketing strategy and executing campaigns 
through those channels.  The incumbent will be responsible for maximizing awareness of the Toronto 
Region’s global business offering by driving online traffic and onsite attendance.  This includes managing 
the internal process required to maintain dynamic and current online content.  
 
As a key representative of the organization within the online community, the incumbent will identify and 
communicate with key audiences to enhance relationships and position the Toronto Region as a leader 
among investment attraction organizations. 
 

RESPONSIBILITIES 

 Assist with the creation and execution of social networking and website strategies for the 
organization. 
 

 Lead the development and execution of targeted online marketing campaigns to enhance 
awareness and drive online traffic and attendance both domestically and in strategic 
markets. 
 

 Research, plan, develop, implement, coordinate, maintain and analyze current and emerging 
digital communication activities designed to maximize awareness and drive online/onsite 
attendance. 



 

 

 Assist with training Toronto Global team members to maximize the use of online and social 
media in their roles, including supporting the development of a consistent voice, language, 
presence and online brand. 
 

 Monitor emerging social media trends, manage and evaluate online brand activity and 
generate reports/updates for management with recommendations for future enhancements. 
 

 Analyze SEO analytics data and spearhead content recommendations that not only appeal 
to our international audience, but also meet SEO objectives. 
 

 Monitor media and remain abreast of trends, new statistics, and reports that articulate the 
business advantages of locating in the Toronto Region. 
 

 Manage the compilation, approval, and distribution of a weekly e-newsletter containing 
business articles and events taking place in the Toronto Region. 
 

 Represent the organization within the online community, communicate with key audiences 
and drive attendance, enhance relationships, and position Toronto Global positively. 
 

 Increase conversion rates by writing compelling web and landing page copy that highlights 
the business value proposition of the Toronto Region and directs the user to the appropriate 
call-to-action. 
 

 Role model a culture of team work, accountability, collaboration, regionalism and client-
centricity. 
 

 Constantly update own knowledge of the Toronto Region and build a good understanding of 
Toronto Global’s value proposition for businesses looking to locate in the region. 

REQUIRED SKILLS 

 Proven experience in managing and optimizing cross-channel marketing campaigns including 
websites, SEO, and social media communities (LinkedIn, Twitter, Instagram, YouTube, etc.) 
 

 Highly creative with experience in identifying recipients and developing digital campaigns. 
 

 Solid knowledge of websites and analysis tools. 
 

 Up-to-date with the latest trends and best online and business marketing practices. 
 

 Experience planning long-term Digital Marketing strategy for websites, including link attraction, 
content marketing campaigns and ongoing content development plans. 
 

 Strong technical SEO knowledge and analyzing/interpreting keyword and analytics data.  
Candidates must feel comfortable spearheading content recommendations that not only appeal to 
visitors, but also meet SEO objectives. 



 

 

 
 Strong communication and creative writing skills. 

 
 Strong project management skills with the ability to multi-task and meet tight deadlines. 

 
 Attention to detail and ability to adhere to Toronto Global visual identity guidelines, voice and 

content. 
 

 University degree in Communications, Marketing or a related field, or commensurate combination 
of education and experience. 
 

 Minimum 3-5 years’ experience in a Digital Marketing or similar role. 
 

 Excellent computer skills with proficiencies in MS Office PC software applications (Excel, Word, 
PowerPoint, etc.) 
  

 Experience with desktop publishing tools (Adobe Creative Suite), content management systems 
(Kentico), and video editing software is considered an asset. 
 

 A strong interest and understanding of the Toronto Region, global economic climate and FDI 
environment is an asset. 
 

 A passion for the Toronto Region is a must. 

Interested candidates should send their resume and cover letter to Susan Rogers, Susan 
Rogers Executive Recruitment, susan.rogers@rogersrecruitment.com.     
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